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the term Work life Balance dates back 
to the 1930’s and has been a hot topic 

ever since. today, getting the balance right 
between a meaningful career, income and 
all-important leisure time seems as elusive 
as ever for many of us. Working hard has 
been sold to us as stoic, yet we know that 
not enough leisure time not only leads to 
unhappiness, but particularly in dentistry 
can be very detrimental on the body. 

What is very often missed when 
considering work/life balance is the 
environment you place yourself in has the 
biggest impact to getting the balance right. 
let’s say you like long walks on a beach 
– if you live and work five minutes from 
your favourite beach, you are far more 
likely to access your favourite activity 
each day, before or after work or even on a 
lunchtime than if the beach is a one-hour 
commute through slow moving traffic. 

the other thing that is very often 
overlooked is the true value of your 
income which varies wildly depending on 
where you live, even though your earning 
capacity does not.

Moving to a coastal location outside 
a city, for example, means you could 
consider working three or four days a week 
and yet have a higher disposable income, 
instant access to the activities you love, 
more time with those you care about and 
truly have your chosen work/life balance 
in order. 

if i have you thinking about escaping 
to a better lifestyle, i have a couple of 
exceptional opportunities for you to 
consider:

Sunshine Coast 
Walk into over $1m of personal production 
based on general and restorative dentistry. 

nestled at the foot of the Glass House 
Mountains and only 15 minutes from 
the Beach and 70 kms from the City 
of Brisbane, Beerwah Dental provides 
and exceptional opportunity to treat a 

truly community-based clientele. Due 
to secession planning, the principal 
dentist role will become available early 
in 2022, although a full-time role for the 
right dentist is available immediately. 
the senior dentist is currently working 
four days a week and does not place 
dental implants or provide any form of 
orthodontic solutions, so the practice can 
be easily expanded further by anyone with 
advanced skills. 

You will have a dental hygienist to 
work with, allowing you to concentrate 
on the aspects of dentistry you enjoy, plus 
you will have a great support team. 

Applications will be treated in the 
strictest of confidence. 

Whitsundays 
“We are sailing” “sail Away, sail Away, 
sail Away”or “sail Away with Me Honey” 
– no matter what generation you are, 
rod stewart, enya or David Grey, there 
is nothing so relaxing as casting a sail and 
floating off into the sunset. And one of the 
premier places to sail – on the planet – is the 
Whitsunday islands. But the Whitsunday’s 
don’t just provide an amazing lifestyle for 
those who like to mess about in boats, but 
has extraordinary beaches, nightlife, bush 
walking and is one of the hottest areas for 
business growth in Australia. 

With its own stunning beach area 
and immediate access to the Whitsunday 
islands, Bowen is a hidden treasure. With 
a patient to dentist ratio of three times the 
national average and with a catchment 
area that includes the Carmichael Mine, 
Bowen is an ideal place to create a lifestyle 
fit for a postcard.

Also, did you know the average house 
prices is just $360k for a four-bed detached 
house – but that is changing rapidly as 
more and more people discover the joys of 
long warm perfect winter’s, tropical spring 
and autumn seasons and with such high 
earning capacity and low living costs you 
will be able to afford the air-conditioning 
for those balmy summer nights. 

Bowen Dental has been established for 
over 30 years and still has an association 
with the original founder. the practice is 
well-appointed, busy and has potential for 
further growth with the right clinical team 
in place. Future partnership opportunities 
are available and there is even a Vendor 
Finance Package available for the right 
candidate. Plus, with the regional 
airport less than an hour away, a FiFO 
arrangement is not out of the question. 

so, if the last two years have you 
thinking about a better lifestyle, greater 
disposable income and less stress drop me 
a line and we can explore the many benefits 
that a coastal Queensland lifestyle brings.

Contact hr@searching.com.au for further 
details

New recruitment for Bowen and Beerwah
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We can all write, right? You only 
need to cast your mind back to 

your uni days to remember the hours you 
spent with a pen in hand or fingers on a 
keyboard. Most of us would consider 
ourselves as articulate communicators 
who can string a well-structured sentence 
together. so why would you pay good 
money to a copywriter?

like many things in life, just because 
you can do something does not mean you 
should. Plus, good copywriting is an art 
and whether you hire a freelance writer 
or use an agency like iDM to develop your 
content, having a copywriter working on 
your content not only ensures work is 
done to a high standard, but also benefits 
you in other ways.

Content is king
it is slightly ironic that in an era of emojis 
and abbreviated language that properly 
written content remains highly relevant 
and an important part of your overall 
marketing strategy. Your website is not 
only a marketing tool, but a reflection of 
the overall service you provide.

if the paint was peeling off the front 
door to your practice and the external 
windows had not been washed in years, i 
doubt it would engender much confidence 
in new patients about the overall care 
you take with all aspects of your practice. 
the same principle is true with your 
website. Your website is often the very 
first impression a new patient gets of 
your practice, so it needs to be engaging, 
professional and instil confidence with 
the viewer. if like many Australian dental 
practices, your website is just ‘OK’ then 
you may want to review this.

let me ask you a few questions – how 
much did you spend on your website? 
How much dentistry would you need to 
produce to cover this cost? How many 
new patients are you getting each month 
from your website? How much would you 
be willing to spend on your website if you 
knew it would produce double or triple 
what your current website is producing?

it is not all about how much you 
spend, i have seen a lot of terrible 
expensive websites and i have seen a lot 
of excellent websites that have cost very 
little to produce. But if answering these 

Why you need access to a copywriter
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questions refocuses you on the importance 
of your website, then you may be open to 
investing in such things as compelling 
videos and professional content creation.

Constantly changing content
it takes time and effort to write engaging 
content for your dental website, so once 
completed you probably don’t want to 
change this content very often. Also, 
unless you have just completed a course 
or new qualification, the chances are your 
views on the various aspects of dentistry 
written about on your website have not 
changed and therefore there is little point 
in trying to rewrite perfectly good content 
that projects your particular views.

But Google rewards relevant and 
changing content, which is where your 
blog posts can play an important role. 
i recommend that you write four or 
five relevant blog posts per month and 
then share these posts via a monthly 
enewsletter to your patient base. not 
only does this approach mean you are 
constantly adding relevant content to your 
website, but it also means you are staying 
in touch with your patient base and 
providing them with valuable information 
as well as keeping your brand ‘top of mind’.

But who has time to write these 
articles? Well, a professional copywriter 
will. Outsourcing this content writing 
is by far and away the best way to get 
clean and concise copy that is engaging 
and boosts your Google rankings in the 
process.

Copywriters will know how to write 
with flair but still get the key message 
across. research is an important part of 

the writing process, so copywriters will 
gain an understanding of your practice and 
the procedures you provide so that they 
can write engaging and persuasive copy for 
you. After a few attempts, they will be an 
extended part of your team.

What to write about
Well, one thing is for sure, you could 
spend a life time writing about dentistry 
and never run out of topics. the best way 
to brief a copywriter is to brainstorm and 
discuss with your team what is relevant 
at the time. For example, you might do 
an article on the benefit of mouthguards 
at the beginning of the footy season, or 
there may be something topical you want 
to get across to your patients, such as how 
to look after your oral health during an 
extended lock-down.

then there are topics you want to 
promote, such as letting your audience 
know you provide dental implants or 
providing some tips for enhancing a 
smile. And finally, you can add your own 
personality to the blogs. some people like 
to post healthy recipes whilst others may 
share their hobbies. Once you have a good 
copywriter to work with, most of the time 
all you have to do is provide them with a 
list of topics and they will then do the hard 
work for you.

Copywriters can be found through 
resource websites or via marketing 
agencies. You may also find you have a 
patient who is a budding professional 
writer. However, you find the talent 
working with a good copywriter is an 
important part of your overall marketing 
strategy.
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